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evi's: A Living Legend

by Bill Nieser

Vice President of Operations
General Graphics Exhibits
San Francisco, CA

n 1969, Jane Trahey, herself a legendary marketing figure, created an

ad campaign for Blackgama® furs: "What becomes a legend most?”

Pre-empted many times for many less exotic uses, the tagline easily
comes to mind when the subject is San Francisco, the Golden Gate
Bridge, cable cars, China Town -- and Levi's® jeans,

This past spring, to cclebrate the 150th anniversary of Levi Strauss &
Co. (specifically on May 1, to immortalize the 5-01, the eriginal Levi's
style blue jeans), the company enhanced its legendary status with the
opening of a new visitor's center at its corporate headquarters in San

Francisco. Open to the public for seli-guided tours, the atrium exhibit
was the result of four months of intense engineering, graphics produe-
tion and fabrication by General Graphics (GGE), who also completed the
installation, The project itself was designed by West Office Exhibition
Design, Oakland, CA.

As legend has it, in 1853 Levi Strauss, a Bavarian immigrant, made his
way to San Francisco to capitalize on the Gold Rush by starting a dry
goods business -- and the rest, as they say, is history. Today, 150 years
later, not only is Levi Strauss & Co. legendary in San Francisco history,
the company has sold more than 3.5 billion pairs of jeans and its prod-
ucts are sold in more than 100 countries, making it one of the most rec-
ognized and trusted brands in the world, Levi's jeans have been worn by
virtually everyone from the cowboys who forged the West to the workers
who tore down the Berlin Wall,
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